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Formal Financial Access Points
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Innovation in financial technology (FinTech), the
development of alternative business models, and
the prevalence and accessibility of data are
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MICRO & SMALL ENTERPRISES AND
FINANCIAL SERVICES IN JORDAN

MSE Financial and Digital Inclusion in Jordan

Although Jordan’s economy is dominated by micro and small enterprises (MSEs), relatively little is known about them. To overcome this
information gap, USAID LENS conducted a survey of 4721 MSEs in 2014-2015 to better understand Jordanian enterprises and to assess the major
barriers and opportunities for growth. This study covered general demographics, workforce trends, firm performance, access to finance, processes
and networks, and the impact of the Syrian refugee crisis. The survey data is representative for all MSEs— formal and informal-- operating in the
governorates of Amman, Zarqa, Irbid, Karak, Tafilah, and Agaba, which collectively captured approximately 60% of the kingdom's population.
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Resources Utilized for Business

Irbid
Governorate

Mobile Phone

61.6%

Smart Phone

34.4%

Bank Account

16.6%
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Sex of the Owner:
The MSE survey data is provided under ODC-By License 1.0. When citing these data, please use:
USAID Jordan Local Enterprise Support Project. (2015). Survey of Jordanian Micro- and Small Enterprises (v2.3.0). http://www.jordanlens.org

Zarga
Governorate

Amman Governorate
(excl. GAM)

Karak
Governorate
Tafilah
Governorate

Aqgaba Governorate
(excl. ASEZA)

NB: Agaba governorate excludes the ASEZA free zone, and
Amman governorate excludes the Greater
Amman Municipality (GAM)

An estimated 9.1% of all MSEs
are owned by women
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Access And Usage In Jordan
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FROM THE AMERICAN PEOPLE
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Percentage of women in Jordan
without an account at a formal
financial institution
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of women in Jordan
are financially literate
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The USAID Jordan Local Enterprise Support (LENS) Project is funded by the United States Agency for International Development (USAID] and
implemented by FHI 360. This infographic is made possible by the generous support of the American people through the United States
Agency for International Development (USAID]. The contents are the responsibility of FHI 360 and do not necessarily reflect the views of
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Woman in Jordan are
21% less likely to own
a mobile phone than men
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Source: Standard & Poor’s Global Financial Literacy Survey (2014)




